
ORIGINAL N0.626 P.2  

Congress of @e 'Qrtiteb State$ 02-2 3 /  
vala5tlnsemr, BE 20910 

L9 RECEIVED F?5 
'g'cas 

QJ 
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SEP -A22003 
The Honorable Michacl K. Powell 
C h a i m  Federal Communiceticns Commlsslon 
Federal Communications Commission 
445 1 P  street. S.W. 
Washington. D.C. 20554 

Offlee of the Secretary 

Dear Mr. Cbnirman: 

We are writing to urge q e  Commission to give high priority to preserving and promoting 
Hispanic media owncrship oppornmitiac M n g  the Commission's review of the proposed mergm 
between Univision Communications md Hispank Broadcasting Corporation, and to lnItkte a 
rutmaking on the question of whether the Hispanic msdia marbt is e. equate  mrkat for the 
purposer Of the wc'6 public intWC6t mly&b Of tbi6 IUergSr OC Similar mCgelZ h the future. 

As you h o w ,  our nation has a long-standing and fundamental commitment to mindty 
participatlon in cha broadcast iadushy. The presence of a diversity of voices, each contributing to 
our national discourse, is essential to the function of our democratic society. Our concern i s  that 
such divergity will bc cwnpromi6ed by the appmval ofthls mmgcr, which will aggravare the 
aldydiminished ranks of Hispanic media owners and cmte a barrier to future gmwtb of 
Wispanic-owned media. 

Thir sp~ing is the Zh anniversary of the.Gnnmission's 1978 Minority Ownershlp Policy 
Sfafemenf, which both challenged new generations of minority paacipanfs to enter ths bmadcast 
indushy md helped m&c such mivkcc entry possible for most of today's mlnority-owned 
broadcasters. Today, however, h a u s e  of the proliferation of medla mergers and the buyouts of 
minorlty-owned broadcast stations by non-minority owned competitors, the plight of minority 
owned medii is more discouraging now than it was a generation ago. 

The Bladc Broadcasting Alliance. whlch promotes inneased minority participation in the 
hadcasting industry, has found tbat. since the introduction of the 1996 Telecommunications 
Ach mlnority media ownership has fallen by 26 percent. As of 2001, minorities owned only 3.8 
percent of the full-power commercial radio and tdevi6ian stations in the nation and only 1,9 
percent of TV stations. 

The diversity of programming on non-minorityowncd mcdk is commendable, bur it is no 
answer to the poblemof under-inclusion of minorities in ulc o w m h i p  pool. Minority broadcast 
ownership enhances diversity of viewpoint. responslvenus to minority communities. and minority 
empIoyment In ths indusay. A California Institute of Technology study found that. nlthougb non- 
minorjty wnm may provide piugrammtng targeted to minority audiences, mlnority o w w s  a e  
mom Hbly to provide programming formnts of entertainment, news and other programs that better 
serve fhe specific, localized interests of minority audiencca in their ccmmunities. Actual minority 
o m h i p  thus results in a significant increase in sensitivity IO thc nceds and wants of minority 
media audiences for cntertaimnt and information. 
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Hispanic Amcrica~u pre now h a  largest mlnorlty group in the nation vitb over 35 million 
people and h r t  14 percent of the U.S. population. Yet today, thirty yurs zftu the first 
minorlty-owned television station received it6 permit, &re Is only a handful of Hispanic owned 
television ations in opaatton. hher local television deregulation in 1999, &ority television 
ownership has dropped from 33 to 20 stationa md many of those stations endangered. There 
have been no minority television aquisitiolu rinffi 200. 

We arc therefore especially concerned about the proposed merger of the Spanish-language 
proputlor of two non-Hispanic contmUed colporations, Clear Channel (Hispadc Bmadcasting 
Corporation) and Univislon 
television and radio statiotu. yet nelthw C O ~ ~ M Y  is concroUed by Hispanics. Spcclflcally, we urge 
you to assess. carefully and publicly, the impact of thir mysr on competition. Indepndent 
ownership and the public interest of local Hispanic communities across the counhy. 

q e r  would bring together the leading Spanish-language 

Approval of this merger would exacerbate an llnady teriour problem: the growing non- 
Hispanic conid of Spanish-language media by two non-Hfopanic conha~ut  corporations. 
Control of a l m t  70 percent of Spanish-language media revenue in the ten major markeu, which 
comprise 85 percent of that en& market, would be vested in a single corporation with no 
Hirpanicr in positions of control, Indeed, the proposed merger would appear to place con~o l  of 
the entire resulting entity Into the hands of L $ingle non-Hispanic individual by virme of his 
pscrslon of “super vating” SK&. The vast and pstvrwslr uncxamined ramifications of further 
consolidnting the Spanish-language medii marlel. which 1s already far mow nrtensivoly 
cwpolidited than the English-language media market. under noa-Hlrpanic leadership needs to k 
thoroughly nnd publicly wvlewcd before tho Commission taker any final action on this mmr, 

CUlNra  and ~tertainment. The pToposed meager would D1,lrce. in one Don-Hispank controled 
The Hlnpantc community relies on Spanish-language media for news, information, _ _  - 

corporation: 

Dominvlce of Spanish-language publishing; 
Domin~ce  of Spanish-languaga recording; 
Dominance of Spanish-language billboards and outdm advettising: 
The only SUhStantid Spanish-langunge concert promotion company in rhe United 
States (iointly bcld by CLear Chanoel). 

The two largest Spanish-language televidon network, 
The largest Spanish-language radio wmpany; 
The largest Spanish-languago cable television holdings; 
97 percent of Spanish-language internet portal access; 

If the Hispanic d a  marker ic a separate and distinct one, then such complete 
dominance of Spanish-language media by a single caporation of any kind would, obviously, 
have the m e  negative implications for IIispanLa as similar daminme of English-language 
d i a  by a single cMporaslon would have for the gmcnl population. The Dtpartment of Justice 
ha6 already identified the Spanish-language radio market M a separate and distinct one, but tbat is 
as far as their aaaly~ir went The eviderw suggests the same conclusion would apply to the 
Hispanic media m k c t  as a whole. Answering this qucstlon. as yet posed by the Commisolon In 
any public lvlemnkinp 01 process, should precede the Commission’s final consideration of the 
proposed xnerger on its merits. 

In its ongoing review of the FCC’s ownership rules. we doubt that the Commission 
would conclude that It would be in @e public inrerest for one company controlled by one person 
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to gain conwl ova English-language media to the SMC degree that this merger would 
concentrate cancr~l of the Hispanic media market in the propd entity. We urge the 
Commiwion to give the sanu careful. deliberate consideration to Hlspanlc Amcricrns and the 
unique market they comprise that it has given their non-Hlspanlc colmterpartp on merger Irsuw, 
and not to rush through a process that could l a d  to the dominance of such a hugc pcmbgc  of 
Spanish-language media by one company cammlled by non-Hispanics, Thc nation’s lnrgcst and 
fastest-growing minority should not he c u b j d  to a media cong lomm that is far more vertically 
integrated and greater in scale than would be acceptable in English-language media. 

Because of the continuing decline in the number of minority broadcast owus. it 18 
cssenual M have a renewed examination and public debate abow the impact of media 
concentration md the importance of minority ownership. The proposed merger bsween 
Univision and Hispanic Broadcasting Corporation ia an o p p m i t y  10 have that debars. 

benefit Hispanic c0nsum-n to combine these two non-Hispanic controlled companies into one 
larger non-Mnpanic controlled company with such a dominant iharc of the Spanish-language 
media market. 

This merger is not in the public intereat. It does not expand Hispanic ownershlp ce 

For all there r w o n 6 ,  we rqw the FCC to Initiate a lulamaking pmccdm to deMmine 
whether the Hkppnlc medla marker is a separate markt for the purposes of the Commlssion’a 
public Interest analysis of ths proposed merger nnd any future mgm. We request an well that 
the Commission delay any f u r h  consideration of the proposed merger una the rulcmaklng has 
been complered. 

We hops that the Commission shares our goalr of preventing the cllrnnt decline of 
Hispanic mcdia ownerahip and promotin8 comrnunfty&cnted pmgrammiog in the Slspanic 
mkec bough poljcies hat will encourage p t e r  Hispanic media o m h i p  in the future. We 
uge  the CommiScfon to weigh theffi impostant lamcr in the rulemaking we rrqucsr, and in iu 
subsequent decision on tho proposcd mrgcr, 

Wirh respect md appreciation, 

S i n d y ,  

Robert C. Scon 



Me1 Wan 

WlUiarn D. Dciahunt 

CC. Commissioner Kathleen Q. Aamsthy 
Commissioner Jonarhan S. Adelarein 
C o m ~ ~ M ~ n e r  Michael I. Coppa 
Commissioner Kevin J. Martin 

Maxine Waters 

Llnda Sanchez 


